Marketing Feasibility /Market Study 

The process of studying the market must include a number of points, perhaps the most prominent of which are:
· General description of the sector in which you work (service, commercial, industrial, production, technology)
· Characteristics of the market in which you operate (in terms of development and growth)
· Total supply of products and services (quantitative and monetary)
· Demand rates for products and services (quantitative and monetary)
· Factors affecting the supply and demand market (social factors, demographic factors, economic factors, geographic factors, technological factors)
· The market gap between supply and demand (quantitative and monetary)
· Reasons for the market gap between supply and demand.
· Target market size (quantity and monetary).
· Distribution of the market pie (market shares of competitors, size of unexploited share)
· The expected market share of your activity or project.
· Market members (competitors, suppliers, service providers, associations, unions, federations, alliances, government parties with a direct relationship to the market, etc.)
· Restrictions and barriers to entry into the market (state restrictions, restrictions imposed by competitors, restrictions imposed by any member of the market)
· Basic requirements for entering the market.
· Incentives for entering the target market.
· Market trends
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