Future Companies Innovation Programs – Marketing


This section will help you to understand each worksheet and document enclosed with this section, and it will guide you to the objective and the purpose of their use.

Guidance Tools - Marketing Operations:

1. Marketing Plan Principles :

Define your products and determine the price of each product, who are your potential customers, where to sell the products, and how to present and display the products and services.


2. Marketing Plan Template :

It presents a model of a marketing plan, explaining the marketing strategy for your business, environment and segmentation of the target market, product life cycle, growth strategy and market size, sales expectations for the products, public relations and business development.


3. Product Usage Survey Form :

It helps you know the frequency of the customer's use of this product, how satisfied he is with the quality of the product, and his recommendations to others.


4. Product Price Assessment Survey :

This survey helps you to find out how the consumer uses your product, evaluate the price at which you offer your products and services, and find out the consumer's self-assessment of the product.


5. Sales Forecast for 24 Months :

Use a worksheet to forecast the product sales for a two-year period. The main data you will need to enter initially are the first fiscal year and the first month of the forecast. Once you enter the first year and month, the worksheet will automatically enter the remaining years and months that follow. The next step is to enter the number of units and the selling price for each month.
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