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The Subject of the Study
Due to the rapid growth and changes taking place in the detergent market, especially shampoos and disinfectants, and the entry of many local and foreign brands and products into the market recently, which gives an indication of the expansion of the market as a result of the increasing demand for these products.
The market study is considered as one of the most important studies that look at the marketing process of products so that these products can continuing in the market on one hand and covering the costs of the activity and achieving an appropriate return on the capital on the other hand. So, the market study is mainly looking at the study of supply trends, i.e., identifying the supply of the products subjects to the study in terms of its quantity, types, quality, and suitability for consumer preferences. Then, the research goes to study current demand trends. It is expected to know consumer trends, in addition to studying the presence, sales, pricing and promotional quotas for the main players in the market. In this sense, (x) company wants to study and monitor the trends and changes in this market and how it can predict the market that will turn to it in the future in order to study the feasibility of investing in the manufacturing locally for this type of product.

Aim of the Study
- Identifying the most important variables and trends in the detergent market (shampoo - disinfectants).

Products of the Study
Shampoo
- Hand shampoo
- Laundry shampoo
- Hair shampoo
Disinfectants and cleaners:
- Disinfectants and cleaners for floors, ceramics and toilets.


	

The importance of the Study:

The importance of this study is focused on identifying the market map by monitoring the changes occurring in the detergent market, as it helps the company to translate these indicators into the process of developing investment opportunities into competitive products and services, and then setting the appropriate action plan and strategies to achieve investment goals of the company, in addition to:
- Providing basic information to decision makers in drawing up future project policies in a way that achieves its strategic goals and directions.
- Providing a base for information and data that will be a database that can be referred to and worked on, thus determining the next steps in the market and identifying the most important marketing opportunities that can be acquired in the future.
- Identifying the impressions and opinions of the consumers about the products that are offered and evaluating them in order to identify the type of preferred products and the reasons for preference in order to find out the basic purchase motives for the products and then take these motives, needs and preferences into account when introducing new products that are able to meet the needs and desires of customers and consumers.

What will be measured in the Study?
The study consists of several main aspects that contribute to providing the information subject to the study, which are summarized as follows:
1- Studying the factors affecting the target market:
▪ Economic indicators
 - An overview of the economy
- National product
- The per capita share of the national product
- Consumer price inflation expectations for the next three years
- Forecasts of changes in exchange rates for the next three years
- The investment environment in the country
- Business incentives in the country
- Exemptions and guarantees
- The demand for the products subject to the study in the target markets
- The estimated value of the market for the products subject to the study in the target country
- Average growth of demand

▪ Demographic and Social Indicators:
- Population indicators by major cities
- Population divisions (urban and rural)
- Classification of the population according to the sex
- Classification of the population according to the age
- The average number of family members ranges from 1 to 10 individuals
- The number of students by level of education
- Population growth estimates for the next five years	

2. Study of the presence, the coverage and the market share:
- Brands and products available in the market (type - specifications - sizes - type of packaging - and all data about the products)
- Presence rate for each product
- Monthly sales rate for each product (turnover rate)
- Reasons for preference
- Companies (suppliers/distributors/producers) of products
- Prices (agent price - wholesale price - retail price - consumer price)
 
3. The promotional policy followed in the market:
- Advertisements (newspapers - television - radio - road signs - store signs – email - electronic means - social media - models - posters - bags - brochures)
- Sales Activation (contests - exhibitions - special offers - competitions - seasonal discounts - commissions - advertising materials - display items)
 
4. Sales Policy:
- Direct sales (company branches - showrooms - representatives)
- Indirect sales (agents - authorized distributors - wholesalers and retailers)
- Payment methods (cash - credit - disposal - other)
- Commissions (cash - in kind - others) (monthly - annual - goal-related - immediate - others)
- Credit period
- Guarantees

5. Consumer Study:
- Reasons for preferring currently used products
- Expected changes in the detergents market from the user’s point of view (specifications)
- Factors affecting the purchasing decision

Study Methodology:
1- Sources and method of data collection:
After the required data has been identified, the sources of data collection are determined from their primary and secondary sources:
- Desk study (secondary data): collecting and analyzing the available reports and statistics on the target market.
- Field study (primary data): It is the data that will be collected from its primary sources represented by the customers who are dealing with products.
 
2- Data Collection Method:
Data acquisition requires questionnaires by which data is collected through personal interviews with product dealers and filling in the data in the form. A survey form is designed for each target group to meet the objectives of the study. These forms will be tested on a group of experimental samples before the final data collection from the community of the study.
 
3. Data Collection Process:
The process of collecting data from the target communities of the study should be conducted by using a cadre of men and women to ensure the desired interaction from the respondents, and achieve the objectives of the research.
4. Study Community:
- Points of sale (wholesale/retail /supermarkets /pharmacies /specialized stores)
- The final consumer (housewives, for example).
 
5. Design of the Sample:
Non-probability samples (facilitated by the researcher) will be used.

6- Study Community Classification
Sample size can be divided as follows:
Areas 	Specialized Stores	Retail	Housewives	Total
Area 1	30	50	25	105
Area 2	30	50	25	105
Area 3	30	50	25	105
Total 	90	150	75	315


7- Data Collection:
After completing the design of the form and determining the study community, sample size, study areas and form testing, the field descent of the study community is done through the data collection team to take an experimental sample to adjust the final data collection process

8- Unloading and Analyzing Data:
After the completion of the first phase (data collection), we will unload the data through the SPSS statistical analysis program to facilitate the unloading and analysis of the data and extract the various findings and relationships. Tables and graphs will be used to show the information and data found in the study.

9- Drawing Conclusions and Recommendations:
After completing the process of unloading and analysing data and extracting relationships and results, we reach the stage of preparing the findings and recommendations of the study where we draw the final findings of the study and make recommendations that serve the study's objectives.

Timetable for Implementation:
The study will be carried out within a period of time
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